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Abstract :

Based on the theory of multimodal discourse, this paper analyzes the transmission of values in TVC,

a new spring and summer product released by NEIWAI, a brand of intimate clothing in 2021. Through

the study of short film images and action discourse and other dimensions, this paper discusses how

the brand realizes the expression of ideas. The analysis shows that she has successfully shaped

and strengthened her own brand idea and reflected the evolution of female consciousness. However,

as the concept of feminism is widely known and applied, we need to be alert to the realization of

empowerment of capital through empathy, and also see the increasingly prominent role of production

relations in restricting productivity.
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