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Abstract :

In recent years, many brands have updated their brand image to set up new strategic goals and make

the aesthetics conform to the trend. At the same time, it is obvious to update the color. By increasing

the brightness and purity of the original colors, it highlights its recognition among many brands. This

"brightening” is one of the trends in brand image renewal. Therefore, on the basis of color psychology,

fully understanding the impact of bright colors on brand image, consumer feelings and corporate

strategy under this trend can enable us to better use this trend in brand image communication.
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