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Abstract :

In recent years, China’ s electric power industry is gradually developing in the direction of

marketization and standardization, which requires electric power enterprises to strengthen their own

management in order to adapt to the changing market environment. The power marketing management

of power supply enterprises is directly related to the power supply efficiency, price reasonableness

and service quality, which affects the cost of living and quality of life of each consumer. Poor power

marketing management can lead to unstable power supply, affecting people’ s daily life and work,

which not only restricts the development of enterprises, but also brings inconvenience and potential

risks to consumers. This paper discusses the current problems of electric power enterprise marketing

and puts forward the coping strategies to improve the quality service level of electric power enterprises.
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