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Abstract :

With the rapid development of digital technology, digital collectibles, as a new type of cultural

consumer product, are gradually receiving people’ s attention and love.The design and dissemination

of brand digital collectibles are of great significance for their market development and consumer

awareness.This paper studies the design and dissemination of brand digital collectibles in the context

of symbolic consumption, exploring the key elements and dissemination strategies of brand digital

collectibles design, in order to provide reference and inspiration for the development of the digital

collectibles industry.
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