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Brand Innovation Design And Application In The Digital Era

Yin Xiaoyuan,Guan keer"
LuXun Academy of Fine Arts, Dalian,Liaoning 116650
with the development of the digital age, the emotional needs and aesthetic standards of the public
are gradually increasing.if enterprises want to win in fierce competition, they must incorporate
innovative design into their brand image, so that the brand can thrive.currently, there are still issues
with insufficient innovation awareness and serious homogenization in brand design, which need to
be improved by incorporating innovative thinking.this article first explains the impact of the digital age
on brand innovation from the perspective of the digital age.secondly, it conducts research on brand
innovative design, summarizes the characteristics, principles, and methods of brand innovative design,
and finally uses the form of analyzing typical cases to introduce the future development trends of

Good design should keep up with the development of the times.innovative brand design in the new
era, with its beautiful visual expression and highly interesting interactive communication, meets the
aesthetic and practical needs of the public, enables brand information to be more efficiently transmitted
to consumers, and promotes the stable development of brand enterprises.
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