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Building a Full Value Chain Power Marketing System Centered

on Customer Needs
Xin Yue
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Abstract : With the continuous development of social economy and the profound change of energy structure,
the electric power industry is ushering in unprecedented opportunities and challenges. In this
dynamic era, the construction of customer demand-centered full-value chain power marketing
system has become the key to the continuous innovation and sustainable development of power
enterprises. The diversification and individualization of customer needs present complex and multi—
level characteristics, therefore, the traditional power marketing model has been difficult to meet the
expectations of the majority of customers. The purpose of this paper is to explore how to better
understand and satisfy customers’ needs through a total value chain power marketing system
to achieve sustainable prosperity in the power industry. In this new power marketing paradigm, it is
not only necessary to focus on the innovation of products and services, but also on the in—depth
interaction with customers and the establishment of a closer cooperative relationship. Through the in—
depth analysis of customers’ needs, it is possible to more accurately provide personalized solutions
to satisfy the multiple expectations of customers in the areas of energy consumption, environmental
protection concepts, and intelligent needs. The full-value chain power marketing system will not only
be an economic transaction, but also the establishment of a cooperative relationship of common
development and shared value. This paper will deeply explore the diversity of customer needs, analyze
the realization path of the full-value chain power marketing system in terms of product innovation,
channel optimization, and customer relationship management, and emphasize the important role of
data analysis and information technology.
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