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Digital Transformation and Innovation Strategies in Power Marketing

Gao Zhuoyi
Inner Mongolia Power (Group) Co., Ltd, Ordos Kangbashi Power Supply Branch, Inner Mongolia, Ordos 017010
Abstract : This paper discusses the importance of digital transformation and innovative strategies in power
marketing. With the continuous development and application of digital technology, power marketing
needs to undergo digital transformation to improve efficiency and user experience. This paper
analyzes the current situation and challenges of power marketing digital transformation and proposes
a series of innovative strategies, including the adoption of data analytics and artificial intelligence
technologies, improvement of customer service methods and experiences, and optimization of power
marketing management and processes. These strategies can help power marketing better adapt to
market demand and improve competitiveness.
Key words : power marketing; digital transformation; innovation strategies; data analytics;
artificial intelligence; customer service; management processes
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