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How Traditional Culture Can Continue and Develop in Contemporary
Brand Design ---- Take “Chayan Yuese” as an Example

Jin Jingyi’
Huzhou University, Zhejiang, Huzhou 313000

Abstract : Chinese civilization is the oldest existing civilization in the world, and its long traditional culture is our
most valuable treasure. To study and study it in depth, it is necessary to explore the design methods
and convergence points from a broad perspective, and comprehensively promote the transmission
of excellent traditional Chinese culture in the process of mode reform and ideological renewal. Based
on the existing successful design cases, it is possible to better analyze how to integrate the use of
culture in modern design and learn to pass on the excellent traditional culture. This paper discusses the
relationship between culture and design from the perspective of the history of design development, and
takes the brand design of Chayan Yuese as an example to discuss the development path of Chinese
design and how to apply traditional culture to design. It also summarizes the reasons for its success,
so as to pave the way for a better integration of the two in design in the future.
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