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Research On Electric Power Marketing Management Strategy Based
On Power Supply Enterprises

Wang Meng
State Grid Hubei Electric Power Co., LTD. Jianshi County Power Supply Company, Enshi, Hubei 445300

Abstract : Under the background of rapid development of economic level, the power industry is also developing
relatively rapidly, and the competitiveness of the power industry has been gradually improved. If power
supply enterprises want to continuously improve their competitiveness, they need to continuously
optimize and innovate the existing marketing management strategies, while ensuring the quality of
power products, and gradually enhance the economic level of power supply enterprises through
various forms of marketing methods.However, in the actual work, the power marketing link will also be
affected by a variety of factors, so the power supply enterprises need to conduct an in—depth analysis
of the shortcomings at the present stage, and formulate detailed marketing management strategies,
and gradually provide the overall level of management work, so as to promote the stable and long—
term development of power supply enterprises
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