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Analysis of Brand Marketing Strategy of PROYA under the Background
of New Media
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Abstract : Nowadays, China has more and more world—class brands are rising, and the key factors to become
world—class brands are the improvement of scientific and technological research and development
ability, the appreciation of the aesthetic and product innovation of the new generation of consumers,
and the dialogue and communication methods that the young generation of consumers are willing to
have. In the era of pan—entertainment, PROYA continuous innovation in products and bold attempts in
marketing have won the favor of consumers, and also provided a reference road for the development
of local brands. This paper takes the brand of PROYA as the research object, analyzes its new media
marketing strategy, explores the shortcomings of marketing strategy, and puts forward corresponding
suggestions. It can give some inspiration to other brands in formulating marketing strategies under the
background of new media, better adapt to the changes of The Times and join them, and try to avoid
the predicament that may be caused by strategic defects.
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