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Abstract :

In recent years, with the advent of the digital age, digital transformation has become an indispensable

part of corporate marketing strategies. To better adapt to this trend, companies need to redefine their

interaction with consumers, fully exploit the advantages of digital technology and platforms, accurately

understand the target market and consumer behavior, provide personalized services, enhance the

consumer purchasing experience, and create high—quality marketing content to attract and retain

consumers. Only in this way can companies effectively promote the digital transformation of marketing

strategies, enhance their brand influence, stand out in the fiercely competitive market, and achieve

sustainable development. This article first analyzes the new changes in the marketing environment

under the background of the digital age and then proposes effective transformation paths, aiming to

provide a certain reference for relevant researchers.

Keywords :

digital age; marketing; strategic transformation

FEECALIAR, VTG SRR S HUEF AT —T7TA, B I TN WIS AR A SR HET R A A L Bl [ 737748

{LHIRE

3 T, KEWE. ANLERE. A TERORBN T B AR R EETR AL TR RE . SILEIN, B R S S

REHHEMEFAL MR Bk, S RAZEIREEC R RO, HE5 6 A S SBRiSL, i s s R L
L RE, TR H AT E RS T DU I 2 1Tk, TLI 4 B B o 2 O DUE R X B A, (R iz oe

sy

T RR

—. BFURAER ThHEHMRREZELI R

FER ORI 4T, TAE SRS R T EN ]
B, BAREIAT. F—, HE LIS TYH
M, SRR R TG TN Z TTil . ML, TR A
ARG AR LI R SR E AR I SRR A A G N,
HXIR ARSI SRR LS. 2, B SRR
JEIT A2 A e, TN SRR B, A AR (8
TN EGRITE4E , RETAH BRI DU B E Al ™
VL, Ml ARl S R E R, D9k e Kk gih—

014 | INTERNATIONAL ECONOMY AND DEVELOPMENT

ToHH RS, DA S IR0 BRI s =, et
PRI SR AR, RS R S, HiE
AT PAUEE A AR AR 43 S50 S ORI A, DO il it
BRSSP R AAEBENPNER, HHRTEE RS,
AT DU S 2 L2 Sl 3B TR AT, AR T A
T M, WE RS 5WEM. AT, Hk
FWAZERTE | G URAELITIE S UG e TR
i, AT ORI e 2, (R A B A X M S R
i, DUERdR R e &g es.



—. BFURRES THIaEHEENEE

FE B A XA TR R B AL IN A, L I T T AR
AL R R =T, REEWAER ET
YrE RN I, A TS E AR, X
TR TS B SERENN R P CR T EETT
Mo SRTID, X SUE G R R 2 2 IR SRR il ) 4%
RACEREAT B, XA B BB B 7 R s ik A T 9
FERAE, HEHMELUE M9 E Had 2T R, BEEFR
B HEAMUELIOE R A2 B2, 3 2% 1 T 35 5] TATI 2517 2B
TRIREHIEN BT SR IME R, X7 A
RSG5 s R T INAME R Z 7M. JRT, T e guE st
HIRIBRAE, VR 2 LA TR X 2O N A T AN, Towk
IR R S O ELSL 55RO L 25003 tH BB A5 06 A2 11 3%
FHIRREREET .

HEAh, T Bz S BT SRR T, F2 ki
A B SR I A SR PN M AT 224, X TCREsin T a4
TEAP A RS AN ek . B R T T B S 2008 B SR M 1 R
T e T R 2 U vy e i B SRl S S
Rk, B, (CEEMRMARIE T E # f s, gL
AR RO, BRI

PR R =T, DRI A ST s ST, md
IR, SRR RIBAR B B . " Bl
BN T BT BT %, DA IIRGRA T A9 2 5
K, BlE I HA SRR TR

=. XU THZEHEBEIREZ

(—) WEEIERHEHREER

HT, RO T E R A R RRR A, HERT
ZERET RO A F B A R, EARH R A S AR S5 T
rEs, VRS AR IS E A R R &, B
T B, B EEINET RYRTE, RSB T
AT RS ME AR T, SRR AL,
TR A e 3 B — (B S AR R S, AR AT
s “EEINE" AR, SR AR IR A S AT 43
I, (VAR AT . SRR HAE R, BT
NGRS T, bR A R B, ARIEE S
WA S R AR I EE HRER R R, 77
ARG, BEAL . BRRSEIEL. R, ki R S AR A
B SE AR, B EERIE T, AT AL, AT
FHEEHIRM M. =, NIENMEAERAT HEZ A0 E R
RBE, NN AN AR S B T SRR, T
FERC PR A JE I T A1, ML R s B LR
ENWN: € f % S E Rt P S It LR NTTE G EH L
IRERBIETR, WRESI AL LM BRI RS TR, 3k
(RAERNL AR ST N i3 K e s, S S i s

HH.

() Sl#ridis FAISRE SRR

Bt AL A3 N A 2 R A LRI S R T, AR B L2
A FAE H I E B i, FEEASMNEFEE
SR BRGNS R R, S RN S T
WEMAN, WEGREREES D SRR N A, s
BRI RHE (7 s M 5, BB S S e 2k
HREIENG, RN, BT, GEMNEETE. HiE
B RERT OB B0 7 S S, SOAT LA™ fh e
AR i, AT PLs kg Ao LLE A RUE A Lk
FOUAERE, DIMSESRE RS IMEZNTT, PISestmr ik
2, B2, GEAMEMATE. BHE BRFEEMAE G U
&, NIRRT RIS figls, XA B AL
PR, AR WATHTEE A, T Phs i e m
HKIBTRE AL AR RIS, DU PR S T B
FHHNERIF TR, SRR, ol d 2 SRR N AR
Sk, EEEAHE AR, B AREL RS RS
ZIPUIL, RTHHAE R R T R AT, BRI PRI 245
FERF X LG AR Tl LR A i E S 5k, dt—0
emr e,

(=) RAFIRALHENHFUEAR

FERAIART, e AT RE . MLEses S SRR
SINTIE S, GEMHE A HA R0 3 k. Pl
3 NI RERAR MG e I A R A IR B,
TR IE R BT sR. Ledn, VR AT AR . HLaRas>) 5
AR, W 9B M AT BT, T A s, %
2w, REOA A TR BRI 55 5 R E LR A
o 4N, “HIRMLERA” MBI SRS, A
DA 235 Sl IR 2 (RS iy N AR O, IR 28 AR A
AT ARG 24 /NI HEZR AR 55, iR T DAL SR LG IS
B FREATPOEE RSO ML Ss . BEAT, Mlass
ST LIS TR A R0 53, FEE AN S ORI, S
B W EWYRE R T 0T, BRI R, Al
RAELHI B AR . R, e X SRR, A
SRR SSOME, B2 B HAC AR AT T2 i
P, AT SHEATIMEE G, Ryl s e i E iy o
SRETE T RIS | AR, 8 RO A5 P T4 B R
TIREFAEIRCR, KRR T E W KA, FFR ORI A
KA I BEAE AT RIS H bk, 2 G e AR —
AT,

(M) FEnsa =L A7 AREIS

FERCFACIAT, el 2 A58 ARG A 15545
R pUARFREOR I 5, RO P RO P R S . i A AL
MR A NS e TE RO S L A BRI, 2
— LIPS PR TS E B R I R Sl I (i
PRI S, e HFEEAL AL WFI ST, #dS
. ISR A E, SIRERATN AR R

2024.9 | 015



23R % | ECONOMIC EXPLORATION

7, IR G, IR S R, [N, Al
EHARPNES, R EA TR R RIS RE, FRIETRA
REMP IR B R R, S, bR ST EURI LG, SR T
TEN TR A BRI @i s L WiEe:, 2Rl
RIREEAAETTA, WOR TR R IBURERIGIE ), A THEs) i
W TFE B AR R . 5=, R SRR T
T, FIRiESER, (EREA R SRR IR A R 2 ISR
& " BT B IRRE N, P AR RS VR, TRk
PRFIZINY, HEFES I E A RIS AR, A, el
ISR AL, R ISTA R AA RS IR AN B SR, DA
WA T 5 SRANE A

2L

~ IE\E

RINF 2, BB Ca AR R T f R A 21,
REAGHE Bl MRS L SRR, S5 MU IR I DTS HE 22 %
Wk L, RN AR ST, Al R R A SR A
FrEEEL, o, MEEURIRSE R R ARSI
BRI s SRR SRS T A A
MBS IS, DR RS B R M R A sl %
B Ak, ML BURBER I UK R, W 3] A
BT, DA RS TiTa s 71, #itk 8 S M ai
s R TR A

(1] X . R 4.0 IR B T AL TSR AT ). 55 RS | 2024(4):6-8.
(2] A AR B E R SR RIS 0], TS |, 202210).

[31 X230 . B TR T IRIFE SR HORIET 5 SLER )] BREkE3E | 2022(10):0031-0033.

(41 B . KBRS AT E S R S RRRITSE ). 5 MM |, 2023(22):29-31.

151 T71  EHEAIN R E FRT A E I 5RE (0). MpiEE , 2023(29): 0022-0024.

16] #fF . BLAIN R AT E H B AR R R S UL (). M358 | 2023:45-47.
(7] FUARAR . THE SR MR A AR S 0T (). BUARIMLATSE , 2024(6):137-139.
18] #f . B R AT E H B AR R R S TS (). fE77H0 | 2023:45-47,
191 7% . N T RE R A B SR BT (7). 2023(8):599-601.

[10] XK . HEAG R S R A SR R E [J]. eV SCE S | 2022(16): 33-35.
[11] 2000 . BRI T AT B I A ST (D1 998t , 2018(33): 1.DOI: CNKI: SUN:NASH.0.2018-33-169.

2] b BRI AL PRATAE SRS (1] BRI, 2021(26): 46-47.
(131 Bl . B AT /N TS E R SRS (], BUREESCAE | 2023(5): 46-48.

(141 AR . AN M T E B R QIR AITSE 1)), T REER | 2023(18):24-26.

[15] BEFAFE . B E AU T RS M RRATE 358 1. W28 ST, 2021:61-62.D01:10.12229/].issn.1672-5719.2021.35.043.

016 | INTERNATIONAL ECONOMY AND DEVELOPMENT



