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Application and Analysis of Automobile Perception Quality Improvement

Zhou Yide
Jiangxi Jiangling Automobile Co., LTD. Nanchang, Jiangxi 330000

Abstract :

In today's competitive automobile market, automobile perception quality has become one of

the important factors for consumers to make car purchase decisions, and it is also the core

competitiveness of automobile manufacturers to highlight their brand strength and product

differentiation. This article around the car perception quality promotion, analyze the various elements

and application scenarios, expounds the strategy and method of improving the quality of car

perception, and combined with the actual discusses the importance in the auto industry competition

and the significant influence on consumer car decision, for the development of the auto industry with

practical value.
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