RS | TEACHING RESEARCH

R SN RVE S G R e 1 S U
— B R

BRZERY, EBEK, BEE , R, KifE
TN L AHEE S e, & T 510900

i E . HEFREERANRELR, IEMERLES (LUTER “E8” ) BRIPSERERTHOTNBS . AKX
KREEHARWR, FITHHEERNKTIEERFSERNMFIRMAER. BIXBARMEDESRAESHE, 51U
AREBEAGINIEEEHEFAETRRIPSEREXIR, RE—RIIGROERSERRR, BENIFENTE
SRFUERSEBRREHIZLIBNIRES . fk, KARBENERSLRFEESMMDENMIERE, LU
BEMRAEN, SSMERSHRNEIES,

X @\ - IRE; 3RE; KRRBE; (ERERR

Research on non-Genetic inheritance and CommuniCation Strategies in The
New Media Era — Take "Dawu Clay Sculpture” as an example
Chen Yimin, Dong Xiaoyong, Huang Huixia, Wu Shanyan, Zhang Zhiying’
School of Digital Media, Software Engineering Institute of Guangzhou, Guangzhou, Guangdong 510900

Abstract : With the rapid development of new media technology, the protection and inheritance of intangible
cultural heritage (hereinafter referred to as "intangible cultural heritage") has ushered in new
opportunities and challenges. Taking Dawu clay sculpture as the research object, this paper discusses
the new environment and new strategies for the protection and inheritance of intangible cultural heritage
in the new media era. By means of literature research and questionnaire survey, this paper analyzes
the protection and inheritance status of intangible cultural heritage in the new media environment, taking
Dawu clay sculpture as an example, and proposes a series of effective inheritance and communication
strategies, aiming at providing theoretical support and practical guidance for sustainable digital
inheritance and communication strategies of intangible cultural heritage. In the future, the inheritance
and development of Dawu clay sculptures needs more innovative thinking and practical exploration to
adapt to the changes of The Times and realize the organic combination of tradition and modernity.
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