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Abstract :

With the continuous advancement of Al technology, more and more enterprises are beginning to

introduce it into the marketing field. With the help of Al technology, enterprises can develop more

precise marketing plans in multiple aspects, thereby improving sales performance and enhancing

customer trust and loyalty. This article will analyze the concept and connotation of personalized

marketing strategy, the role, advantages, challenges, and implementation process of artificial

intelligence driven personalized marketing strategy, in order to help enterprises better grasp the

marketing opportunities in the Al era.
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