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China's prefabricated vegetable market has shown explosive growth, with a market size exceeding
510 billion yuan in 2023 and an average annual compound growth rate of 18.6%. Based on
questionnaire data from 3,000 respondents covering first and second-tier cities (with an effective
recovery rate of 95.87%) and 20 in—depth interviews, this study focuses on the consumption behavior
conflicts and demand characteristics of middle—income groups (with monthly incomes ranging from
8,000 to 25,000 yuan). The study found that this group accounts for 47% of the total consumption
of prefabricated vegetables, and their behavior exhibits a significant "dual tension": they rely on the
convenience of prefabricated vegetables (with 42% consuming them 3-4 times per week), but their
consumption trust is inhibited by concerns about food safety and nutritional imbalances (72% of
respondents are concerned about high salt and high oil content). Through K-means cluster analysis,
the study divides the middle—income group into three sub—markets: "cost-effectiveness oriented"
(38%), "health upgrade" (29%), and "scene customization" (33%). The study proposes a dual—-drive
strategy of "supply chain cost reduction + nutritional formula innovation" to design differentiated
product matrices such as family set meals, low-fat light meals, and scene bundles. The research
results provide empirical evidence to resolve the "high demand-low trust" contradiction and promote
the industry's transition from extensive expansion to precise supply.

prefabricated vegetables; middle-income groups; consumption contradiction; three-dimensional
segmentation strategy; precise supply
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