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The application discussion of digital marketing in attracting individual
customers with high assets

Bai Jinghong
Bank of Communications Co., Ltd. Shanxi Branch, Taiyuan, Shanxi 030000

Abstract: With the rapid development of digital technology, digital marketing is increasingly widely used in the
financial field. This paper discusses the application of digital marketing in attracting high—asset individual
customers, analyzes its advantages and challenges, and proposes corresponding strategies. Research
shows that precise positioning, personalized service and multi—-channel integration are the key. Digital
marketing can effectively improve customer experience, enhance customer loyalty, and provide strong
support for financial institutions to expand high—asset customer groups, which is of important practical
significance.
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