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International Communication of Chinese Enterprise Images from the Perspective
of Cultural Dimensions Theory-A Study Based on Enterprise Profiles
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Abstract : With the acceleration of economic globalization, Chinese enterprises are actively expanding the
international market, in which the international communication of the enterprise images become the key
to enhance their international competitiveness. As an important carrier for communication of enterprise
images, enterprise profiles need to adapt to cultural differences. Applying Cultural Dimensions Theory,
this paper analyzes the English profiles of ten Chinese enterprises. The research finds that it is
conducive to integrate individual contributions and the enterprise development, emphasize an equal
enterprise culture, highlight both stability and innovation of the enterprises, and balance presentation of
long—term strategies and recent achievements of the enterprises in English enterprise profiles to further
promote the cross—cultural communication of Chinese enterprises, thus enhancing international images
of Chinese enterprises.
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