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Abstract :

Big data has emerged as a pivotal technology in the information age, bringing tangible changes to

production models across various industries. Marketing plays a critical role in enterprise development.

To establish a strong foothold in the complex market environment, attract more users, and achieve

profit growth and long—term development, enterprises need to recognize and harness the advantages

of big data technology to optimize and innovate their existing marketing efforts. This paper delves

into the strengths of big data technology in international business and trade, its applications in digital

marketing, and explores its potential to drive innovative marketing developments in commercial

enterprises. Furthermore, it integrates relevant knowledge and practices into secondary vocational

classroom teaching, enhancing students' understanding and application skills in big data marketing.
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