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Design Strategy of Zhuang Ethnic Frost Descent Festival Tourism Brand Image
from the Perspective of Cultural Translation
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Abstract :

This article focuses on the opportunities and challenges faced by the transmission and development

of the Zhuang Frost Descent Festival, and innovatively explores the integration of cultural translation

theory with festival tourism brand image design. Analyze the cultural elements contained in the history,

cultural connotations, and festive activities of the Zhuang Frost Descent Festival. Constructing a

cultural translation model for the Zhuang Frost Descent Festival through a cultural translation pathway

for decoding and extraction, and proposing design strategies for festival brands in image design.

Committed to promoting the accurate dissemination of Zhuang people's Frost Descent Festival culture,

providing more reference paths and theoretical support for the design and dissemination of folk culture

in modern society, and enhancing the sense of community and cultural identity of the Chinese nation.
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