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Abstract :

The world is increasingly moving towards globalization, and the intersection of a company's brand

image with the culture accepted by its target audience has become crucial to its success. Brand image

and positioning are closely linked to the brand culture they convey. These factors directly influence

the communication between brands and consumers. When a brand image resonates with consumer

cultural identity, consumers are more likely to feel the cultural recognition that the brand offers. The

advent of the digital age has provided new platforms for interaction between brand images and

consumers. The widespread use of social media allows brand images to respond more promptly to

consumer feedback, thereby deepening emotional connections with consumers. Building a strong

brand image can enhance market competitiveness.
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