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Abstract : Inrecent years, the Chinese smart home appliance market has developed rapidly under the dual
drivers of technological iteration and consumption upgrading. The Z—generation, defined as individuals
born between 1995 and 2009, is a key target group for future market adaptation and a potential main
consumer force. This study focuses on the consumption behavior of the Z—generation in smart home
appliances, particularly their perception, needs, and purchasing decision—making processes. A multi-stage
PPS sampling method was used to collect 1,246 valid questionnaires. Through differentiated analysis,
the study employed K-means clustering to segment user profiles for existing users and used word cloud
analysis to identify contradictions and touchpoints. For non-users, the Logit model was used to identify
core purchasing barriers, and the structural equation model based on the ABC attitude theory was used
to explore the driving paths of consumption decisions. The findings revealed significant user segmentation,
prominent purchasing barriers, differentiated functional needs, and the influence of emotional experiences
and social recommendations on decision—-making, with market feedback contradictions also observed.
Based on these conclusions, the 4C marketing theory was applied to propose suggestions for the smart
home appliance industry, including scenario—based experience innovation, differentiated pricing, full-
channel integration, and socialized content dissemination.

Keywords : smart home appliances; Z-generation; user profiling; structural equation model; scenario-
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