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A Study on the Internationalization Process and International Communication
Strategies of “Yanghe Blue Classic” from an Interdisciplinary Perspective
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Abstract : This study focuses on "Yanghe Blue Classic", employing an interdisciplinary approach to analyze its
internationalization path and communication strategies from the perspectives of literature, journalism
and communication, marketing, and international economics. The research reveals that the brand has
broken cultural barriers through layered market entry, brand positioning adjustments, and localization
strategies, shaping a brand image that integrates cultural distinctiveness with international adaptability.
This provides a paradigm for Chinese liquor enterprises seeking to expand into global markets. The
study proposes future strategies such as strengthening the formulation of international standards,
deepening cross—cultural narrative systems, and leveraging digital technologies to enhance experiential
marketing effectiveness.
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