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Abstract :

Environmental issues are increasingly drawing attention, and biodegradable logistics packaging

materials are widely applied. Biodegradable materials for food packaging solve plastic pollution

and maintain food quality, providing a theoretical basis for promoting cost reduction, efficiency

improvement and green development in the food industry. The government should increase policy

supply to encourage the application of environmentally friendly logistics packaging materials to achieve

healthier and more sustainable food packaging. Taking the logistics packaging of red sausages in

e—commerce as an example, multi-layer vacuum packaging can be adopted to reduce the generation

of harmful substances and extend the shelf life. Meanwhile, the development of the packaging and

material market for red sausages in e-commerce helps improve product quality and sales efficiency.
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