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Design and Practice of Visual Marketing Strategies Based on

User-generated Content
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Abstract : In the digital marketing ecosystem, user—generated content (UGC) has gradually become a core
resource for brands to construct visual narratives and deepen consumer interaction. Based on this, this
paper deeply analyzes the unique value of UGC in visual marketing and summarizes visual marketing
strategies based on UGC by combining successful cases at home and abroad, hoping to provide
some references and insights for readers.
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