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Application and Innovation of Artificial Intelligence in
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Abstract : With the rapid development of artificial intelligence (Al) technology, its application in wedding hosting
services has gradually become the focus of industry attention. This article is based on a customer
satisfaction study of Meiyue Feast wedding hosting services, exploring the current application
status, advantages, and challenges of Al technology in wedding hosting services, and proposing
corresponding optimization strategies. The research results indicate that Al technology can significantly
improve the personalization, efficiency, and quality of wedding hosting services, but it also faces
issues such as data quality, technological barriers, and privacy protection. This article provides a new
perspective and practical reference for the wedding service industry, promoting the development of
wedding hosting services towards higher quality, personalization, and efficiency.
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