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Research on the Brand Image of Macao City Based on ZMET
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Abstract : This article studies relevant theories about city branding and tourism city brand image from the
perspective of city brand image design. By analyzing and summarizing relevant theoretical definitions
of city brand marketing at home and abroad, and taking "Macao" as the research object, this paper
explores the mental maps of interviewees based on "ZMET (Zaltman Metaphor Elicitation Technique)".
On this basis, a multi—-dimensional and multi—-form shaping analysis of the obtained "mental map" is
carried out, and finally, feasible suggestions are put forward.
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