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On International Communication Strategies of New Media for Health and
Wellness Tourism from the Perspective of “Traveling Shanxi with Wukong”

Zhao Hui', Liu Guangkong?, Zhao Na®
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Abstract : This paper explores the international communication strategies of new media marketing for health
and wellness tourism. Taking "Traveling Shanxi with Wukong" as a case study, it analyzes how
to promote health and wellness tourism through new media platforms. The paper first outlines the
research trends and importance of new media marketing, then analyzes the current situation of new
media marketing at home and abroad, and puts forward specific marketing strategies. Through
case analysis, it demonstrates how to enhance the international popularity of health and wellness
tourism destinations through social media, video platforms, and cross—border cooperation. The paper
proposes international communication strategies such as establishing a marketing system for health
and wellness tourism destinations, innovating online marketing methods, building a precision marketing
system, and applying the "VR + health and wellness tourism" publicity model.
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