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Abstract : This study examines how "National Trend" (Guochao) shapes consumer purchase intentions for

traditional Chinese medicine (TCM) snacks. Economically capable young women form the core
consumer group, prioritizing taste, health efficacy, and brand awareness. Key group differences
emerged: women favor beauty—enhancing and fatigue-relieving products, men prefer immune
boosters, and age influences taste preferences. Income moderates price sensitivity—middle—
income groups show the highest purchase intent, while high—income consumers accept premium
pricing. Structural modeling confirmed product attributes directly drive purchase intention, whereas
national trend elements boost purchases through aesthetics and cultural identity. To address efficacy
skepticism and quality standard gaps, the study proposes stratified marketing, government-led quality
standards and public education, alongside future efforts to optimize taste and efficacy visualization for
sustainable industry growth.
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