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Development under the Background of Digital Economy
——A Case Study of TikTok

Yang Qian, Luo Qi
Wenhua College, Wuhan, Hubei 430074

Against the background of the digital economy driving the reconstruction of the global trade pattern,
the import and export scale of China's cross—border e—-commerce has shown a rapid growth trend.
Especially in recent years, the importance of cross—border e-commerce platforms in the e-commerce
economy has been increasingly enhanced. This paper first analyzes the development status of cross—
border e—commerce platforms under the background of the digital economy, and then takes TikTok as
an example to deeply explore the platform's development process, performance in the field of cross—
border e—commerce, and its main operation strategies. The study finds that although platforms such
as TikTok have achieved remarkable results in the field of cross—border e-commerce, they still face
many dilemmas and challenges. Based on this, this paper proposes to optimize platform operations
from three aspects: reshaping brand cognition, intelligent logistics scheduling, and enhancing privacy
computing, so as to provide useful references and inspirations for the development of cross—border
e—commerce platforms.
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