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Exploration of the Talent Cultivation Model for Online Marketing and Live-
streaming E-commerce Based on the Characteristics of "the Elderly and
Children”-Take Hubei Preschool Education College as an example

Yang Shuhan
School of Culture and Media, Hubei College of Infant Education, Ezhou, Hubei 436000

Abstract : Against the backdrop of population aging and the three—child policy, the "elderly and children" industry
has become a strategic focus of the country. Under the "51020" modern industrial cluster strategy of
Hubei Province, the school focuses on the fields of big health and modern service industry, integrating
cutting—edge technologies such as digital creativity and artificial intelligence to empower. It is oriented
towards "three—generation integration and the entire life cycle", exploring the needs of children and
the elderly in terms of health care, elderly care, protection, learning, playing, using and traveling, and
continuously extending and expanding the education chain and talent chain. Against such a backdrop,
this paper takes the Network Marketing and Live—streaming E-commerce major of the School of Culture
and Media of Hubei College of Preschool Education as an example, and proposes a characteristic
talent cultivation model of "dual—track integration, three—stage progressive, and four—dimensional
empowerment". Through the reform and exploration of the curriculum system, ability cultivation, and
support system, Cultivate compound e—commerce talents with both the marketing ability of the elderly
industry and the promotion ability of infant and child products to serve the demands of the silver
economy and the upgrading of maternal and infant consumption in the Hubei region.

Keywords : one elderly person and one child; online marketing; live-streaming e-commerce; talent cultivation
model

515

FEN DG EETIRAER, ERAHFEINES AT R TEI . NRGRAEX—HbE, FEERMkHG ¢ " Feskd
WA RRFEER IS PR A ) A CRTERE3 & DU B4 LR IR S5 R R R SR ) (2019) , Midass “# " 5 “WIR” rs
JARISCRARZ, (RBLT [EAHM B R R AR, K /N BB TEF R TR RO AL E, B a0 . R
EMIRS T, BRFREREWERS, f5) “—&—/\" A 20254 EERAL S IERIL 127712, BETTIZRUER 4.577
127, e FERT R, EEMRS . BREAR ., REr RSN E R R HIE . EECRT T, WA LIRS L Rl
BLERTHE T AR SRR E IR ST o W%, B E S 5 E R R L RS 3, TR AR,

044 | Copyright © This Work is Licensed under A Commons Attribution-Non Commercial 4.0 International License.



—. HEIMBEHSEEERE I ATIEFERI

TS5 5 EAR R L LB T AR 2k, DRI
TR, N OOMEBBRAL RIS —RF ARG, 0P 17 27 47 “8”
SR RET AN A S 7o B U e L R 2 ] B
ZLAIRIE VR, M RaER . B E A, TR,
Wiz, LALEREE . NSRRI SRR L L
S VAN 8o b U e VA Wl N e it S i N
e, P A E ST ANEIESE, b ARl A S e
WA ENLENR, ATARIL IS5 G, RIERER AT, 4Bt
WIS BB RO LR, FmehkEpe, BdarEnH,
SEMSE MBI A e B B, RSB S, ThA
HAER Y,

> AFEHREE

HEA>RBEHER

T ol 8 U

rohey £18h A4k HIBA

s RS, BRI

—. HMBEHSERREEIIRERR

N T SRR R RO AL RE TR, AR AR il — 2 i T
PTRESIF R T TR MEHET . EHRIEEE. HEHE.
WASHRI S5 . ERRIZHE . A RS 5 A\
1LV R R R o

RESRES

=3AE 4
e af
e

=. HENBEHSEERRE I ATIEFENE
RE#ER

(—) RIERBEA

HHT 1727 t4” 8T URAERAA B BT
JNRIRERESR, (HAE S AL =& —/N RO RS TT T A
ARG, DRI EE, St rHERaek. B8
8 SN == S VAN VTS e L P e (O N R 4 B
RURERAER, MTPREE, MERHE"Y, szdesEs)L®
GUB I AR FEEAA L™ ArE U, IR AR Bl

ANBRE U RO B A A ISR BT R BRI bR . RREATT] i
SOOI A TR R g0, BB FAE
L, HURHHAH SO BT IR B R A AR
RS, XN A SR OOU TR0, B L
SN SR E SN B R R X, I, el
i sbimrssiity e i ST DD B IS 0 s o 7 O i
AR IR RER AR S

(=) HEsEilFER

B S T B RN LIEE . B ReNLE TG,
AEEREZEPFEESEREREE AT, SILEM. Tt
Wkl FRE RS O SR B AU SE AR A TR B, X Rl (R
U PECSLE T H AR E S AL, B, BRI, TR T
BN BOTERATE RS SRR R G
TR SR NGB Rk Z B4 5 2R 04
TLSEI H S BRI R B L e kAR I H I, AR
TTRZ AT, FoE R i 2 bR . Al R
OER. FEEMTEFIITRME N, ArEdlARieisSiE
BB E TGl R IEe sl 2, [H)lZ
Bl SR AR IT, BRZ BEFR A . BR40 LT e it 547
o FAERBME SRR TR B4 L SRR LIl
i, SEUCHIE TR AU AL

(=) BdRATRE

SRR ML ) Skt — P R L R B A S 7. AR
AT, B4 g IR R a8 E T O i) L A
BOETCRE . BRI R TR L L HUT R e A
DHERFIR [EET L ERSE” IR TR, RRAREY
SRR IR, FEEAEMEDRE “—E—/N GRS
FERARRL G RETT . i M 2p AT 240 ) L ORI,
W= 2O LRy, SR TOR R R TR 4 LI R R Y
fEHERLEL Hep e B R AN, R Ey Ll
S, MELIRRARRET IIRE S MAEH S AR Tl 5
AT, B ETRE IS5 5 L R A 7l b
RICMR IR, FABUSERR  “ FAREIC. Hdside, HURIME
B SEWARGERR. BRI R AL
HAFM, SOILHEEE ANERR, kR R %
ARG TR - T - RS BERRROSLERIE , PR
AL R G R AU =l i A A
PR MG, S RAEHISEE S R

(M) BBRAEMAES

JEUR TR T BRI R AP 1 75 — & H (AL DB R il
55, fF /B BT, LA RBIR AR RE S ARk
PRI N AR, GBS “—E—/ N BRI SR
WA, RN T2 L H A s, FiaLEk R
DR FURCH AR AL, B R R 45
BB S INAIN IR NSO . A AT R IR
it A e S REE P B AT EH R, 20 “—E—/N
GURHER R 2T BRILZ AN, WEE S B Ry Ll pyEL

Copyright © This Work is Licensed under A Commons Attribution-Non Commercial 4.0 International License. | 045



% 5EIE | ECONOMICS AND MANAGEMENT

AIREARAREL “HEEZL” PULEEEER, SO EE
ROIRAE IR, ol BYei LIRS B ST At E U 22 (]
L, 7R LA A A SN EAL 5B B R iR (A5
A AFRRENETUE, ASFER ARRE T SRR

(R) BAMETRE

W E S BRI RIA TR M aE RS, W
AIGC, FREFIR. R e AR I B A S AT
AT THMN T RE, ARFEREESUERE R, BAREXETT
FIEEHE ) Wi e IR FEEIBFERMATR, 50 ALE
ECE AR T AR E, (EBAT R e, B
7R BA U SE B A AU AL, )i 2240 L
TERYIRA, (AR RS AT o

0. “TENEES. =Hed. TUEHREET AThEsHREsE

(—) MRS REARET

N T it LM bl [FIAS R R AR, FRA BT A S
FEMRSGF HEEL AR IR E N Tl E R, & B4
WERE" AN BRI AT SR REGIRE. R AL
BT B TTRE CEROEEEHTR) GEEAT M EE
SRR DR (HURAGRBOR ) SRAR. 76 “ZRRT R
B B OLE AR OHEE) (BRI AE AL RNS ) LA (GET2E
IP LI ) SRR

(Z) =miE#: BENIESRIRE

FANTRALEREI IR B =N BE, Bl & ARIB B, 58
KR BERIGIHTBA B "o IAEIIN BRI B E AR N AU
ALFRINTEERE . 4 LR SCHbiRme . Eae, AR27= 5 A i
ONTEESLIITE o LB BRI RE D15 R B AR O TR LA AR AU L
W, ATRATFRR N EE BRI ik, s AR AU
BRI . QIETE BEORE TR IR A AR B UEOT Sk, W
PAITT ok X8 i i MUy (e 77 58 . FAEU AR
BRI .

(=) msEmae: IEERCIH

L RFRIEEREE: LT RT3 (R lfe i) (LR
TR SRR, SR I 5 AAERT MEE

2. R RMAE: SRt Ll 2w T i ELR S
YIHER, SEEMATFE RS SEHL IR “EEE 0 VR
I EIE" HIH.

3 HELEIRER: FI AR, R AT (BEE
") | AHTRE (CBHEHE, a3 2 BRI A
CEFRREE M EREARTN) CRRE2ERR BRI ) S5
TAHM

4 B HORNRAE : W AT RE LS 8 AR S G5k 1]
ML, B AUTEF S E IS TH0 @l RThae. 224U hE
BR AR AT, JFAJLEE AR W5 T HMRE IR RS,

(PO) SEREfRRE:

Li%E “BURBRE" 8. AR EREEHIMFEm “—

E—/N BRI H, DS FR N E feE  BEAE
FAREPA SR 2= AR

2 T . TTDMBAT 22 AT 2, RS2 A ERL S T
H AP TTR (o e B R R 55 5 A PR T 2 A 5 R A
TN B CRedimT, At EE TR . R,
BN BT Sl RS (RS RETTES ) |, JUH sl
50% HBIIINAS A S o

3RV Hik RERERENT , TERAETEEN
A LR TR R BRI %, BT A S Ll 3t
OO ] BRI B, SRR RS ST T
K CRERFEETEN VR ARG E R A .

(&) FREARER

L AA R T R A& m R “WEEIAE” , 7]
RAFH R EZ S e AER CEFIERSCE I ) b ESTA
IR YIER (A5 ELRRIS T L 01 ) SRS ), el
AT RE S, BT DAL G R L R T Se 1, S
BB TTE L L SR B @RI I s 5B R 4%
BIFR, Rl LA, AL AR A J i At
Y,

2 ARG A AR AT DU A X R AR AT
“BFERRIEYIVE " A gREAE, R REIS R B AE BB J 1A kb
FRAT= i Ea 6, RIRTLL 22300 ) LBE 77 MRS AHR A/
BRI, RGO IX AT R

h. &RiE

W25 E 8 5 B R T AR T “—E /N R e,
W REREGUINA TR, B ESTar Ll F Sse 4
L, YRERE AT T SR SRR e s B L Ly
RS, Tl “ LSRR, MR B il J e
PERRTE,

2k

N EERE. “FIUR" ERERSREMZFEIRFSRZHLR [Z]. 2022.

2] SCEA W 2023 R U 0 SRS B TSRS [R]. 2023,

3] BRigAE AL BEA ¢ ROIRFEIET MAE AR B 2 ] P E B B AR
75 ,2022(11).

[4] 3 . PR AT B TR A TE MG R 5 B AR L A B3Rt
FriBs A ] (Cl. PUJI R BLAARE , 2025:33-37.

[5] B [E . RS S B R WA 3 (). SRR AR S e
2023,22(04): 23-27.

[6] Bt . W25 E 65 5 BRI L M AA RS 75T
HE , 2023, 11(04): 78-80.

[7) WA . 4 0 LR TR Ll AT B 20 T S IR AR R BT 1. AN S 15
HiA |, 2024, 32(02): 95-97.

[8] E5E . “HRIRN" R IMACE S S B RR L G AL A B SR AT 1)), BRAWY
2022,(22): 138-140.

[9] FBTIG . BFUE ORI I 4 500 5 T i T A 59 B g 1], BRI
2024, (20): 49-52.

[
[
[

CAP9JI

HEF S L. AR

046 | Copyright © This Work is Licensed under A Commons Attribution-Non Commercial 4.0 International License.



