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Abstract :

With the rise of global platforms, digital games have become a crucial vehicle for China's "cultural

outreach" strategy. "Black Myth: Wukong", leveraging its self—-developed engine technology

and integrating elements of traditional Chinese culture, has achieved widespread popularity both

domestically and internationally. This study analyzes the cultural dissemination effects of the game

through high-frequency keyword comparisons and LDA topic modeling analysis, using community

comments from Steam as case studies. The findings reveal predominantly positive overseas reception,

with storytelling, cultural elements, and gameplay mechanisms emerging as key focal points in its

global communication.
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