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Small and medium-sized museums are in the exploratory stage of the development of "great cultural
creation", and there are the problems of vague direction of product development, unclear publicity
strategy, and lack of experience in brand building. This paper takes the development of "great
cultural creation" of Guangzhou Museum as an example, and carries out market research through
questionnaire survey and interview method. In terms of product development, K-modes clustering
and Columnar Analysis are used to outline the consumer portrait; in terms of product promotion,
questionnaire surveys are used to study the source of tourists and the preference of publicity methods;
and in terms of branding, interviews are conducted to synthesize the willingness of tourists to link
"great cultural creations" and to explore the " The path of brand building of "Great Cultural Creation"
is first explored through interviews. Based on this, we put forward the development suggestions of
precise development, visualization and publicity of "great cultural and creative", integrating IP and
cultural connotation into "great cultural and creative" and forming a series of experiences.

great cultural creativity; social and educational activities; interpretation; cultural and creative
products; small and medium-sized museums
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