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Abstract : The study focused on the consumption demand of residents in South China for acupuncture and
moxibustion. Through questionnaire survey and data analysis, it systematically analyzed the cognition,
consumption willingness, service satisfaction and promotion willingness of residents in this area for
acupuncture and moxibustion. The research results show that residents in South China have shown
a certain consumption demand for acupuncture and moxibustion, but there are generally problems
such as insufficient cognition, high price sensitivity, limited publicity channels and uneven service
quality. Specifically, about 30% of residents are unwilling to try acupuncture and moxibustion due to
lack of understanding. There is a significant gap between price perception and actual cost, and the
Internet and new media are underutilized in acupuncture and moxibustion promotion. Based on this,
this study puts forward a series of targeted suggestions, aiming at strengthening the popularization of
acupuncture and moxibustion science, optimizing the price strategy, broadening the publicity channels
and improving the service quality, so as to promote the popularization and optimization of acupuncture
and moxibustion services in South China.
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