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Abstract : In the context of cross—border collaboration, the tea culture elements in the graphic design of tea
brands have their historical roots, which are derived from the tea culture that has been passed down
in China for nearly several thousand years. With the passage of time and the improvement of tea—
making techniques, as well as the dissemination of tea—tasting etiquette and tea ceremony culture, tea
culture has accumulated and formed tea culture elements in the process of inheritance. From ancient
times to the present, many cultural and artistic works developed around tea culture elements have also
emerged accordingly. From the perspective of form and content, cultural ideas, painting art, etc. all
have directionality. This requires designers to understand the historical background of creation, take
the history of art and cultural design as materials, and draw design inspiration from it. Understanding
the history of traditional tea culture is a process of information transformation and extension. Its art is
the internal spiritual driving force, and the visual aspect is the external display of the internal spiritual
driving force. At the same time, exploring and researching the cross—border forms of applying tea
culture elements in the graphic design of tea brands is also a manifestation of designers' inheritance of
traditional tea culture elements.
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