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Analysis of Consumption Willingness and Consumption Behavior
Characteristics of Branded Agricultural Products
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Abstract : Agriculture has always been the foundation of China's development. The circulation of agricultural
products in the market has gradually formed a branded operation path, which has improved market
competitiveness and international influence. With the continuous improvement of the marketization of
domestic agricultural products, especially China's comprehensive opening to the outside world, many
foreign agricultural products have also entered the market, bringing a lot of impact to the development
of China's agriculture. To enhance the competitiveness of domestic agricultural products and promote
the sustainable and high—quality development of agriculture, branding is the only way. At present,
domestic scholars have conducted extensive research on this issue, focusing on solving problems from
the perspectives of enterprises and the government. They advocate that enterprises should enhance
brand awareness, improve the value of branded deep—processed products, and also strengthen the
legalization and organization of regional brands and implement regional brand strategies. However,
there are few or no mature views on the consumption behavior of branded agricultural products from
the consumer perspective, which has become the research content of this paper, aiming to provide
reference for the operation of relevant enterprises.
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