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Abstract : With the increasing demand for tourism, the competition among tourist destinations has shifted from
resource competition to image competition. This article takes Lijingmen in Luoyang as the research
object, and uses reviews and travelogues published by tourists on websites such as Ctrip and
Mafengwo in the past three years as samples to study the perceived destination image characteristics
of tourists using network text analysis method. The results indicate that tourists' overall perception
of the image of Lijingmen can be summarized as a comprehensive tourist attraction with urban
landmark significance that integrates eating, accommodation, transportation, sightseeing, shopping,
and entertainment; The negative emotions of tourists towards Lijingmen mainly stem from inadequate
management of the scenic area and poor operational skills of the service personnel; Poor traffic
control and severe traffic congestion; The cultural perception of the scenic area is relatively low. Based
on the perception results, corresponding suggestions are proposed to improve the positive perception
of tourism image, providing reference for the sustainable development of Lijingmen tourism.
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