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Teaching Design and Practice of "Business English Listening and Speaking”
Course under Project-driven Approach: A Case Study of the Unit Theme
"Developing the Market”

LI Xiaolong
Guangdong Technology College, Zhaoging, Guangdong 526000

Abstract : The traditional "Business English Listening and Speaking" course often falls into the predicament of
disconnection between "skill training" and "business knowledge". Students passively receive audio—
visual materials and find it difficult to transform language skills into the ability to solve practical
business problems. This paper, based on constructivist theory and Project-Based Learning (PBL),
redesigns the "Developing the Market" unit. By creating a continuous "market expansion simulation
project", it deeply integrates audio—visual input, language output, teamwork, and strategic thinking.
Teaching practice shows that this model can significantly enhance students' learning engagement,
comprehensive language application ability, and critical business thinking ability, providing a valuable
practical path for the reform of business English teaching.
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