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Research on the Impact of Virtual Anchors on College
Students” Online Consumptio

Li Xiangpo, Xie Zhuandi
Guangdong Technology College, Dongguan, Guangdong 523083

Abstract : With the rapid development of live e-commerce, virtual hosts have been widely used in the e-commerce
industry as an emerging marketing, especially among the college student group, where their influence
is increasingly significant. This study focuses on college students as the research object, based on
the "Uses and Gratifications theory and the theory of perceived value. Through questionnaire surveys
and in—depth interviews, it explores the influence of virtual hosts on the online consumption of college
students. A total of 06 valid questionnaires were collected, and in—depth interviews were conducted
with 9 college students. The results show that the professionalism, interactivity, and attractiveness of
hosts have a significant impact on the online consumption of college students. Current virtual hosts
have problems such as insufficient professionalism (lack of product knowledge, insufficient evaluation),
low interactivitysingle form, not smooth, lack of emotional resonance), and limited attractiveness
(single image, lack of personal charm). Based on this, this paper proposes optimization suggestions
as strengthening the professionalism of virtual hosts, enhancing interactive experience, and creating
personalized images, providing theoretical references and practical guidance for the application of
virtual hosts in e-commerce platforms.
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