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Study on the Impact of "Black Myth: Wukong” on Regional Culture and
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Abstract : With the in—depth development of culture—tourism integration, electronic games, as an emerging
medium, have gradually become an important tool for cultural communication and tourism promotion.
Games can stimulate players' interest in tourist destinations through vivid cultural reproduction. Taking
Black Myth: Wukong as a case study, this research explores the impact mechanism of electronic
games in culture—tourism integration based on the Stimulus—Organism—Response (SOR) theory. The
study shows that the immersive experience and interface design of the game significantly enhance
players' destination cognition and emotional response, and cognition has a positive strengthening
effect on emotion; both jointly promote the formation of travel intention. In addition, cognition plays
a mediating role in the "stimulus—emotion/intention" chain. This research expands the application of
the SOR theory in virtual cultural tourism scenarios, providing a new framework for the academic
community to understand how virtual experiences are transformed into real-world behaviors.
It demonstrates the application potential of electronic games in cultural tourism development—
for instance, the game's reproduction of 27 scenic spots in Shanxi has driven a more than 100%
month—on—-month growth in local tourism search popularity —and offers unique industry insights for
governments, tourism practitioners, and game developers.
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