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Abstract :

Keywords :

Against the backdrop of economic transformation driven by the digital wave, time—honored Chinese
enterprises, as important entities carrying traditional craftsmanship and culture, have achieved limited
success in their digital marketing transformation and are facing market competition challenges. This
article, through the method of literature review, systematically sorts out the research results related to
the connotation of digitalization, marketing strategies, and time—honored enterprises: Digital research
covers multiple perspectives such as technology, enterprises, and stage evolution; Research on
marketing strategies has evolved from the 4P theory to new forms such as online marketing and the
influencer economy. The research on time—honored brands focuses on the definition of concepts
and the current situation of digital marketing, and finds that they have problems such as unbalanced
marketing, weak awareness, and lack of online services. The research also points out that currently,
there are relatively few achievements in the digital marketing strategies of time—honored brands, and
the start is late. Most of them are macro discussions, lacking specific plans and systematic integration.
This research can provide a reference for the digital marketing practices of time—honored enterprises
and subsequent in—depth studies.
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