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Abstract :

The automotive industry is China's largest industry, where trademarks serve as powerful tools

for brand promotion, carrying cultural concepts and conveying values. When translating Chinese

automotive trademarks into English, translators must adhere to translation requirements, considering

the cultural background of the target market and consumer psychology. This paper employs qualitative

research to analyze the Chinese and English trademarks of five major independent brands and their

sub—brands, summarizing naming characteristics. Using case analysis guided by Skopos Theory,

it examines influencing factors through translation examples, exploring English translation principles

and methods suitable for Chinese independent automotive brands. These methods aim to reflect

commercial value while achieving promotional and sales functions in product marketing.
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