F=Al£255% | INDUSTRIAL ECONOMY

A A B B R e L S AT 5

&=, =50
TR AE , I F R8T 530008
DOI:10.61369/IED.2025060005

EERATFEISALZROESRT, AIMFCERETFESLRIBSIEHE. BNFREENETRB. RhEY

WA, MRFEREFTE. RZBREFEEATEF, AICRANBERAREZRRMRIEERIMNSISREMEXIELS, [~
FABER H RITIHRE, UREXRGIGIFE, SEMNBRIBBIRHEE., MEETERRRERATE[HUSE
REZREG. ARELRHE, MAERBISEEFBHEBLRER, BNANEELRA~RREELG. KIFBiH
IPREEEN. TEMRER. IBREFBREEASSEATSE, LESU ARASTEREFESHNRELZR,

[THEAMEET; BIRRE; id; Pk

Research on Development Opportunities and Challenges of Cross-Border
E-Commerce of Famous and Excellent Products in Guangxi
Huang Lan, Lan Qingye

Nanning Vocational and Technical University, Nanning, Guangxi 530008

Abstract :

Against the backdrop of booming cross—border e—commerce, Guangxi's specialty products face

both opportunities and challenges in this sector. Key challenges include insufficient product promotion,

weak brand influence, an underdeveloped logistics system, and a shortage of cross—border

e—commerce professionals. This study employs literature review to systematically analyze domestic

and international e-commerce theories, Guangxi's local policy documents, and industry reports,

supplemented by case studies of Liuzhou Luosifen (snail rice noodles) cross—border sales and the

e—commerce expansion of Guangxi Nanning Hantai Food Co., Ltd. The findings indicate that Guangxi

requires multi-dimensional strategies to address these challenges. These include intensifying efforts to

build premium product brands, achieving precise market positioning, improving logistics infrastructure,

and cultivating cross—border e—commerce professionals. Such measures will facilitate sustainable

growth in Guangxi's specialty products through cross—border e-commerce development.
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