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This paper explores the multi-dimensional effect and coordinated development path of rural
e—commerce by analyzing literature and cases, combining the actual situation in Jiangsu Province.
The research found that rural e-=-commerce can significantly improve the sales efficiency of agricultural
products, help farmers increase their income, and at the same time promote rural employment and
improve social structure. In addition, rural e-commerce can also drive the development of ecologically
friendly agriculture and reduce resource waste. However, in practical applications, the coordinated
development of rural e—commerce, poverty reduction and rural revitalization still faces problems
such as backward infrastructure, insufficient professional talents, and weak influence of agricultural
product brands. In response to these issues, this article proposes ways to strengthen rural logistics
and network construction, cultivate local e—-commerce talents, and establish regional characteristic
agricultural product brands. The research also shows that the government needs to improve policy
support, enterprises should strengthen technology investment, and all parties in society need to
participate together in order to achieve long—term coordinated development of rural e-~-commerce,
poverty reduction and rural revitalization. This research provides practical reference for optimizing the
development model of rural e-commerce and promoting rural revitalization.
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