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Abstract : With the development of the tourism economy, the connection between tourist attractions and
community events has become increasingly close. Creating a harmonious and symbiotic activity
space and shaping diverse event experiences have emerged as important directions for the future
development of community tourism, providing a new research perspective for community tourism
management. Events have undergone long—term evolution in historical development: typical ancient
events included coronation ceremonies, while modern typical events consist of music festivals and
international conferences. Events serve as a bridge for economic and cultural exchanges between
regions and countries. In the development of tourism activities, community participation has become
a key driver for the high—quality development of the tourism industry. From the perspective of event
management, this paper elaborates on the roles, contributions, and challenges of communities in
the event industry, analyzes community behaviors in event planning, execution, and management,
summarizes corresponding experiences and insights, and finally discusses the impacts of community
participation in tourism event development. The research aims to provide reference for the growth and
development of the event industry.
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